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Academic Program Review and Assessment Progress Report  

2021 – 2022 

1. Overview  
The Walter E. Heller College of Business (HCB) is dedicated to teaching excellence and has a strong commitment to 

student learning. During the 2021-2022 academic year, the College focused on various assessment projects with the 

involvement of full-time and part-time faculty. HCB maintains an active Assurance of Learning Program to ensure their 

undergraduate and graduate programs are evaluated on a frequent and consistent basis to foster successful student 

learning and to improve the academic experience of their students. Assessment activity and the curricular improvements 

guided by these efforts are characterized by high levels of faculty participation. HCB’s business programs (BSBA, 

MBA, MSA, MSAF, MSHRM, MSRE) are accredited by the Accreditation Council for Business Schools and Programs 

(ACBSP). 
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5. Use assessment results for continuous improvement and “closing-the-loop” process.   

 
Identify and/or redefine learning goals 
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2. Understand various information systems and how they support organizations 

and enhance productivity.     

 

Align curriculum with learning goals 

Alignment is the connection between the learning goals, the learning objectives, the learning activities, and the 

assessments as shown in Fig. 2. An aligned course means that the learning goals, 

the learning objectives, the activities, and the assessments match so the students 

learn what is intended to be learned in a program and the faculty accurately assess 

what the students are learning. In short, the assessments should reveal how well 

the students have learned what is required to be learned in a program.  

 

While the learning goals and learning objectives specify what instructors should 

expect their students to know after completing their course, the assessment 

activities measure the performance of students in class and how the students are 

engaged in class to achieve the intended learning objective. The assessments are 

designed and implemented as a continuous improvement system to collect 

evidence on student learning so that HCB can use the results to improve and close 

the loop of student learning. 

 
Identify assessment measures  

HCB uses both direct and indirect measures of assessment. Direct measures are regularly employed to measure learning 

in the classroom. Direct measures require students to demonstrate achievement of learning outcomes and are based on 

student performance in program curricula. HCB has chosen course-embedded assessments ―methods of assessment 

that occur in the context of a course― for most of the learning objectives. The outcome assessments designed to 

measure content and critical knowledge for BSBA and MBA is achieved by employing ETS® Major Field Tests. ETS® 
Major Field Tests were initiated in Spring 2018 and have been conducted every Fall and Spring semesters.  

 

Direct measures in the form of assessment of content knowledge have been developed and implemented for MSA, 

MSAF, MSHTM, BSHTM, MSRE programs and are to be developed for MSHRM, BAOL, MAOD and MATD 

programs. These programs do not have standardized tests such as ETS® Major Field Tests as the content knowledge is 

unique in their own ways to use such standardized tests. The Program Chairs are being involved to identify the 

assessment factors and measures.  

 

HCB has chosen indirect measures to be used in conjunction with the direct measures of student learning. Indirect 

measures provide a less concrete view of student learning including their attitudes, perceptions, feelings, values, etc. 

Indirect measures imply student learning by employing self-reported data and reports. Indirect measures help to 

substantiate instances of student learning. 



P a g e  | 9  

 



P a g e  | 10  

 

 
Figure 3. AoL Continuous Improvement Process 

 

3. Program Assessments – Direct Measures  
This section will cover the direct measures employed in the three undergraduate programs and the seven graduate 
programs. The mission and objectives establish the intentions of the college, and the learning goals articulate the desired 

educational accomplishments of the degree programs. The learning goals, the learning objectives, the courses where 

assessments are employed, and the courses where “close-the-loop” activities will be implemented for each program are 

detailed in this section.  

 

Bachelor of Science in Business Administration (BSBA) 

The BSBA program offers majors in Accounting, Finance, Human Resource Management, Management, Marketing, 

and Social Entrepreneurship. The expectations of the majors are provided in the following table: 

Program Major Brief Expectations  

Accounting The accounting major provides students with an understanding of the development and 

use of accounting records and statements, budgeting funds, and cash flow analysis.  

Finance The Finance major has been designed to meet the following objectives: 

¶ Teach the concepts and skills necessary to provide funds for a business and to 

control, plan and evaluate the flow of funds through the enterprise, 

¶ Provide advanced education in business finance to those seeking employment in 

corporate finance, banking, securities exchanges, and personal financial planning. 

Human Resources 

Management 

The HRM Major includes comprehensive study of people and talent management and 

development theories in the workplace. 

Students will acquire human resource management strategies and tools to be an effective 

business partner. 

Management The course work includes studies in finance, accounting, human resources, marketing, 

business law and information systems, as well as more specific management areas such as 

operations management, social entrepreneurship, and organizational behavior. 

Marketing Students will learn: 

¶ Basic principles of the marketing discipline; How to adapt and innovate to solve 
problems and develop strategies for success in the marketing arena, 

¶ How to collaborate in diverse groups on developing marketing plans, 

¶ How to carry out effective ethical decision making in the marketing field. 



P a g e  | 11  

 

Social 
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1. Discipline-

focused content 

 

1. Program-based Content Knowledge 

Demonstrate knowledge of hospitality and 

tourism management 

TBDǂ HOSM 399 Spring and Fall 

2. Communication 

skills  

 

1. Written Communication  

Create a well-written document on a 

hospitality and tourism management 

topic. 

2. Oral Communication 

Deliver a professional oral presentation 

using appropriate technology. 

TBDǂ HOSM 399 Spring 

3. Ethics and 

corporate social 

responsibility 

Ethics and Social Responsibility 

1. Understand the role of ethics and identify 

ethical conflicts and concerns. 

2. Understand the role of businesses in 

society and corporate social 

responsibility. 

TBDǂ TBDǂ TBDǂ 

4. Information 

technologies 

 

Use of Technology 

1. Effectively use spreadsheet, database, 

and/or other business application software 

to analyze data.   

2. Understand various information systems 

and how they support organizations and 

enhance productivity.     

TBDǂ HOSM 300 Fall 

Note: ǂ
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4. Information 

technologies 

 

Use of Technology 

1. Effectively use spreadsheet, database, 

and/or other business application software 

to analyze data.   

2. Understand various information systems 

and how they support organizations and 

enhance productivity.     

TBDǂ TBDǂ TBDǂ 

Note: ǂTo be identified and/or reevaluated in Fall 2022 with a new Assessment Committee in place and new input from 

the Strategic Vision Committee. 

 

Master’s in Accounting (MSA) 

The curriculum for this program includes asset valuation, income determination, auditing, managerial accounting, and 

federal taxation. The MSA program offers two tracks including professional accounting and forensics accounting. 

Students in the MSA program may choose either of two tracks. The MSA program also enhances the student’s 

preparedness to earn the following designations: Certified Public Accountant (CPA), Certified Internal Auditor (CIA), 

Certified Fraud Examiner (CFE) and Certified Managerial Accountant (CMA).
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Master’s in Accounting Forensics (MSAF) 

The curriculum for this program includes asset valuation, fraud examination, anti-money laundering, and computer 
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Program Goals Learning Objectives Teaching or 

Reinforcing 

Course 

Assessment 

Course or 

ETS® 

Implementatio

n Schedule 

1. Discipline-

focused 

content 

 

1. Program-based Content Knowledge 

Demonstrate knowledge of business 

disciplines. 

2. Analytical & Quantitative Skills 

Demonstrate analytical and quantitative 

skills in business management. 

3. Leadership Skills  

Demonstrate knowledge of leadership 

skills. 

TBDǂ ETS® MFT 

(MGMT 

489) 

 

MGMT 489 

 

 

MGMT 489 

Spring, 

Summer, and 

Fall 

 

 

 

Spring & Fall 

 

 

Spring & Fall 

2. Communicati

on skills  

 

1. Written Communication  

Create a well-written document on a 

business topic.  

2. Oral Communication 

Deliver a professional oral presentation 

using appropriate technology. 

TBDǂ MGMT 489 Spring & Fall  

3. Ethics and 

corporate 

social 

responsibility 

Ethics and Social Responsibility 

1. Understand the role of ethics and identify 

ethical conflicts and concerns in 

business. 

2. Understand the role of businesses in 

society and corporate social 

responsibility. 

TBDǂ LARS* 

MGMT 489 

Spring 

4. Information 

technologies 

 

Use of Technology 

1. Effectively use spreadsheet, database, 

and/or other business application 

software to analyze data.   

2. Understand various information systems 

and how they support organizations and 

enhance productivity.     

TBDǂ Rubric 

INFS 401 

Spring & Fall  

Note: ǂTo be identified and/or reevaluated in Fall 2022 with a new Assessment Committee in place and new input from 

the Strategic Vision Committee. LARS*=Learning Assurance Report from simulation and online tests. 

 

Master’s in Human Resources Management (MSHRM) 

The Society for Human Resource Management (SHRM)-aligned curriculum expose students to the essential body of 



P a g e  | 16  

 

2. Analytical & Quantitative Skills 

Demonstrate analytical and quantitative 

skills in human resources management. 

3. Leadership Skills 

Demonstrate knowledge of leadership 

skills. 

 

TBDǂ 

 

HRM 493 

 

Spring 

2. Communicati

on skills  

 

1. Written Communication  

Create a well-written document on a 

human resources management topic.  

2. Oral Communication 

Deliver a professional oral presentation 

using appropriate technology. 

TBDǂ 

 

HRM 432 Spring & Fall 

3. Ethics and 

corporate 

social 

responsibility 

Ethics and Social Responsibility 

1. Understand the role of ethics and identify 

ethical conflicts and concerns in human 

resources management. 

2. Understand the role of businesses in 

society and corporate social 

responsibility. 

TBDǂ 

 

HRM 438 Spring 

4. Information 

technologies 

 

Use of Technology 

1. Effectively use spreadsheet, database, 

and/or other business application software 

to analyze data.   

2. Understand various information systems 

and how they support organizations and 

enhance productivity.     

TBDǂ HRM 493 Fall & Spring 

Note: ǂTo be identified and/or reevaluated in Fall 2022 with a new Assessment Committee in place and new input from 

the Strategic Vision Committee. 

 

Master’s in Hospitality and Tourism Management (MSHTM) 

Students develop professional leadership abilities, technical skills, and creative problem-
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2. Understand the role of businesses in 

society and corporate social 

responsibility. 

4. Information 

technologies 

 

Use of Technology 

1. Effectively use spreadsheet, database, 

and/or other business application 

software to analyze data.   

2. Understand various information systems 

and how they support organizations and 

enhance productivity.     

TBDǂ REES 411 Spring 

Note: ǂ
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Note: ǂTo be identified and/or reevaluated in Fall 2022 with a new Assessment Committee in place and new input from 
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II. Management (25%) includes topics such as Organizational Behavior, Human Resource Management, 

Organizational Theory, Operations Planning/Management Science 

III. Finance (25%) includes topics such as Corporate Finance, Investments, Financial Markets, and Institutions 

IV. Accounting (25%) includes topics such as Relevant Cost, Resource Planning & Analysis, Cost-Volume Profit 

Analysis, Product Costing, and Financial Reporting and Analysis. 

 

Learning Objective: Program-based Content Knowledge – Course-embedded 

Course-embedded rubrics must be designed to tailor individual requirements for BSHTM, MSA, MSAF, MSHRM, 

MSHTM, MSRE, BAOL and MAOD programs.  Assessments were designed and implemented for BSHTM, MSA, 

MSAF, MSHTM, and MSRE programs the prior year. Each of those assessments contain rubrics reflecting its content 

knowledge. The assessments were developed by the faculty teaching the course and the department Chair. Each of those 

rubrics are shown below. 
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Content Knowledge Rubrics for BSHTM program: 

Evaluative Criteria 
Score: of 1: Fails to meet expectations 

(1)

 
 

 
 
 

 
Content Knowledge Rubrics for MSA program: 

 
Content Knowledge Rubrics for MSAF program: 

Evaluative Criteria 
Score: of 1: Fails to meet expectations 

(1)
Score of 2 Meets expectations (2) Score of 3: Exceeds expectations (3)

Theory and 

Practice of Financial

Accounting Concepts

In the three group study case notes 

and capstone paper: 

(1) Demonstrates an inadequate 

understanding of the topics 

(2) In the capstone portfolio, the 

student provides inadequate evidence 

of analytic or interpretive reflections.

(3)  The student provides information 

with significant errors.

In the three group study case notes and 

capstone paper: 

(1) Demonstrates an adequate 

understanding of the topics 

(2) In the capstone portfolio, the student 

demonstrates the ability to provide 

description, analysis, and interpretation.

(3) The student provides information with 

no significant errors.

In the three group study case notes and 

capstone paper: 

(1) Demonstrates an excellent 

understanding of the topics 

(2) In the capstone portfolio, the student 

demonstrates evidence of critical reflection 

by being more highly analytic and 

interpretive than descriptive.

(3) The student provides information that is 

consistently accurate.

Fraud Examination 

and Forensic Accounting

Students do not demonstrate an 

understanding of  applied concepts in 

fraud examination and forensic 

accounting.

Students demonstrate an good 

understanding of  applied concepts in 

fraud examination and forensic 

accounting.

Students demonstrate an good 

understanding of  applied concepts in fraud 

examination and forensic accounting.

Financial Statement

Analysis
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Learning Objective: Leadership Skills 

Leadership skills are measured in some of the graduate programs using the following evaluation criteria: 

Facilitation: Measured on how students have facilitated their teams during team assignments, case studies, etc. 

Motivation: Measured on how students have motivated their fellow team members during team assignments, case 

studies, etc. 

Evaluative Criteria Score: of 1: Fails to meet expectations (1) Score of 2 Meets expectations (2) Score of 3: Exceeds expectations (3)

Identification of 

Symptoms

Able to identify few symptoms. There may 

be confusion between symptoms, problems 

and/ or recommendations. 

Appropriate symptoms are clearly 

identified. There is l ittle confusion 

between symptoms and problems. 

Appropriate symptoms are clearly identified, 

and grouped, with each group of symptoms 

pointing toward an underlying problem. 

There is no confusion between symptoms 

and problems. 

Problem 

Statements

One or more of the following errors apply:

• Problems stated may refer to 

environmental conditions  only

• Symptoms are stated as the problems. 

• Recommendations are stated as 

problems.

• Problems may not be stated in single, 

concise, complete sentences.

At least one (1) of the company’s 

substantial problems is identified 

and stated in terms that are 

actionable by the company’s 

leadership. 

Appropriate number substantial problems 

are identified, and stated in terms that are 

actionable by the company’s leadership.

Analysis of 

Relevant Data

Does not perform meaningful analysis with 

relevant data. 

Performs basic analyses with relevant 

data. 

Effectively analyzes relevant data regarding 

trends, returns (ROI), and other quantitative 

data or financials.

Applies 

Appropriate 

Procedures

Applies inappropriate procedures. No 

approach taken or approach is unclear. 

There are minor errors in the choice 

of statistical procedures to analyze 

the problem. Not all  of the factors that 

influence the appropriate statistical 

procedures have been identified. 

Applies the appropriate statistical 

procedures to analyze the problem. 

Explains why procedures are appropriate for 

the problem.
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Guidance: Measured on how students have provided guidance in some form or other to their fellow team members 

during team assignments, case studies, etc. 

Team Building: Measured on how students made some effort in developing the team  

Vision: Measured on how a student provided a consistent, clear set of goals, how they fit together, and what the team 

would achieve. 

 

The expectations to demonstrate the leadership skills are shown in the following rubric: 

 
 

Learning Objective: Written Communication 

Students compose and present a coherent product. The written communication skills are assessed along 7 dimensions: (1) 

Opening Statement, (2) Thesis, (3) Organization, (4) Spelling & Word Choice, (5) Grammar/Sentence Structure, (6) 

Support/Evidence and (7) Resources. Students are expected to write an assignment.  

 

The expectations to demonstrate the written communications are shown in the following rubric: 

Evaluative 

Criteria 

Score: of 1: Fails to meet 

expectations (1)

Score of 2 Meets expectations 

(2)

Score of 3: Exceeds 

expectations (3)

Facilitation
Did not facilitate team 

processes

Facilitated some team 

processes.

Facilitated all team processes: 

decision making, goal setting, 

and conflict resolution

Motivation
Did not motivate team 

members. 
Motivated some team members.

Motivated all team members 

individually.

Guidance

Individual team members did 

not have guidance. Work was 

duplicated and team members 

did not know what to do.

Individual tasks were not 

always assigned or checked on. 

Sometimes team members 

duplicated work or did not know 

what to do.

 Individual tasks were assigned 

and checked on. Team members 

were always working towards 

the same goals.

Team Building

The leader did not develop the 

team; the team did not function 

well.

The leader made some effort in 

developing the team. 

The leader developed team 

interaction and cooperation to 

achieve a well-functioning 

team.

Vision

It was unclear what the goals 

were and what the team was 

meant to achieve.

The goals were communicated 

inconsistently and it was 

sometimes unclear what the 

team was meant to achieve.

The leader provided a 

consistent, clear set of goals, 

how they fit together, and what 

the team would achieve.

Leadership
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Learning Objective: Oral Communication 

The oral communication skills are also addressed along 7 dimensions: (1) Organization, (2) Subject Knowledge, (3) Visual 

Aids, (4) Audience Interaction, (5) Elocution, (6) Teamwork and (7) Attire. Students, in teams of three members, present a 

business project. The oral communication skills encompass: 1) History, 2) Products/Services, and 3) Competitive analysis. 

Each student singularly focuses on one of those three main areas in order to present a final cohesive integrated Oral 

Presentation. one designed for a general public/consumer audience (the entire enrolled class). The expectations to 

demonstrate the oral communications are shown in the following rubric: 

Evaluative 
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Learning Objective: Ethics and Social Responsibility 

Students are given an ethical example and asked to answer various questions about it. The ethical evaluation is 

grounded on four factors including awareness, beliefs, consequences, and decision. The awareness factor is 
based on facts of the specific case, its ethical dimensions, and ethical and legal dilemmas. The beliefs include 

objective understanding of ethical theory, reason, subjective evaluation, and consequences. The consequences 
rely on the environment relevancy, specific beliefs of the case. The decision is evaluated based on applying 

ethical theories, self-interest, stand on ethical matters, and willing to act ethically.   
The expectations to demonstrate Ethics and Social Responsibility are shown in the following rubric: 

Evaluative 

Criteria 

Score: of 1: Fails to meet 

expectations (1)
Score of 2 Meets expectations (2) Score of 3: Exceeds expectations (3)

Organization 

Audience cannot understand 

because there is no logical sequence 

to information.

Some information is not in logical 

sequence.

Presents in logical, interesting 

sequence which is easy to follow.

Subject 

Knowledge 

Does not understand project and 

cannot answer questions.

Does understand project; however 

cannot provide elaboration.

Demonstrates full  knowledge by 

answering all  questions completely 

with explanation and elaboration.

Visual Aids 
Low quality or no visual aids to 

support the presentation.

Uses some visual aid that supports 

the presentation.

Uses high-quality visual aids that 

enhance the presentation.

Audience 

Interaction 

No eye contact, just reads 

presentation and no use of 

appropriate gestures.

Maintains eye contact, moves 

around and uses gestures while 

often referring to notes.

Maintains eye contact, moves 

around, and uses appropriate 

gestures while seldom referring to 

notes.

Elocution 

Mumbles, mispronounces terms and 

speaks too softly for audience to 

hear.

Speaks softly but audience can hear 

and generally correctly pronounces 

terms.

Voice is clear; Words are 

pronounced correctly and audience 

can hear presentation.

Teamwork (if 

applicable) 

Members have unclear or no role in 

presentation and poor transition 

from member to member.

Team members have role in 

presentation and are somewhat 

coordinated.

Team members have equivalent 

roles, smooth transitions, and all  

parts are integrated with each other.

Attire 
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Learning Objective: Use of Technology 

The students are expected to demonstrate the ability to effectively use formulas and functions in Microsoft 

Excel; demonstrate the ability to define relationships between tables and implement reports in Microsoft Access; 
demonstrate the ability to properly format a document including title page and headers and footers in Microsoft 

Word ; and demonstrate the ability to work with slide master and slides in Microsoft PowerPoint. 
The expectations to demonstrate the Use of Technology are shown in the following rubric: 

Evaluative 

Criteria 



P a g e  | 30  

 

 
 

6. Assessment Method, Outcome, Discussion and Recommendations 
The assessment data from each of the three undergraduate programs and seven graduate programs are analyzed in this 

section.  

Bachelor of Science in Business Administration (BSBA) 
Leaning Goal: Discipline-focused content 

Learning Objective: Demonstrate knowledge of business disciplines. 

Teaching or Reinforcing Courses: Prior 

Assessment: ETS® Major Field Test 

Assessment Course: MGMT 380 Capstone course 

Terms: Spring 2022 and Fall 2021 

Instructor(s): Profs. Patel and Tucker 

Results 

ETS® test results for BSBA students who take the capstone course MGMT 380 are shown in the following page, 

following comparison score data by institution and then by individual student score.  

 

Comparative Data: Institutional Comparative Data (ETS for Business measures BSBA outcomes). 

There are 274 higher education institutions that used Business ETS, with students scoring an average of 149 with a 

standard deviation of seven. 

 
 

Historical data shows that in 2022 far fewer (half) of institutions (274 down from 532 the year before) were using ETS to 

assess undergraduate performance, while it increased slightly in use (by four institutions) for MBA students. 

 

Evaluative 

Criteria 
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    2018-2019 2019-2020 2020-2021 2021-2022 

(MBA) No of Institutions 183 217 
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Employment law, Labor law, Antitrust law, Consumer protection, Environmental and international law, 

Security regulation  

C. Business relationships  

Contract and sales law (UCC), Business organizations, Law of agency, Intellectual property  

D. Ethics and Social Responsibility  

Ethics and Social responsibility 

The information systems part of ETS® focuses on the following subject areas: 

A. Information Systems in Business and Society  

Information management in a global society, Security, privacy, and ethical issues 

B. Information Technology Concepts  

Hardware technology, Software technology, Database management systems, Network, and internet 

technology  

C. Business Information Systems  

Automation and support systems, Transaction processing systems, Management information systems, 

Decision support and expert systems, Enterprise systems (ERP)  

D. Systems Development  

Systems investigation and analysis, Systems planning development and implementation 

 

Recommendation 

A. Replace Direct Measure 

Replace the ETS Business test with the data collected in the Learning Assurance Report (LAR) via the simulation 

for the following reasons: 1) efficacy of measure is more in line with our curriculum, thereby increasing internal 

validity, 2) perceptual fairness is increased due to using secondary data as opposed to having students separately 

take this comprehensive exam which leads to a several hour commitment when adding in tech testing and 

ProctorU remote services, 3) remove additional cost per student from around $60 to $0, 4) ease the burden of data 

collection of the assessment committee and strategy professors whom currently email and message student 

continuously to monitor ETS participation. 

 

B. Curriculum and Rigor Addressed  

All BSBA students should take the necessary subjects that cover the materials as described above; facilitating the 

learning in the strategy simulation provides an experiential learning opportunity and a streamlined, efficient way 

to collect 100% of student data without additional layers of management needed in the process by professors.  As 

detailed in this report elsewhere (see later charts recapping changes) the student learning data is collected and 

reported in line with our learning outcomes and business accreditor’s guidelines.  HCB faculty should continue to 

take a closer look at the curriculum to make sure that the curriculum content contains the above subject areas and 

topics, in the context of the course lectures and the simulation. Instructors should focus on the above subject areas 

and topics with rigor and ensure that students understand the material.     

 

Leaning Goal: Communication skills 

Learning Objectives:  

1. Create a well-written document on a business topic. 

2. Deliver a professional oral presentation using appropriate technology. 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2022 

Assessment: Course-embedded 

Assessment Course: BCOM 301: BUSINESS COMMUNICATIONS 

Terms: Spring & Fall 

Instructors who reported: Fall 2021: Prof. Curtis; Spring 2022: Prof. Curtis (N=30) 

 

Assessment Description 

Both written communication and oral communications are assessed in BCOM 301 class. BCOM 301 is offered as multiple 

sections in each semester. BCOM 301 focuses on building strategic capability and specific skill sets necessary for effective 

written and oral business communication in the age of domestic diversity and globalism. The communication process, 
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Opening Statement  13.3% 56.7% 30.0% 100.0% 

Thesis  16.7% 40.0% 43.3% 100.0% 

Organization  6.7% 63.3% 30.0% 100.0% 

Spelling & Word Choice  13.3% 66.7% 20.0% 100.0% 

Grammar/Sentence 

Structure  
16.7% 60.0% 23.3% 100.0% 

Support/Evidence  20.0% 53.3% 26.7% 100.0% 

Resources 16.7% 53.3% 30.0% 100.0% 

Oral Communication 1 Fails to Meet Standard 2 Meets Standard 
3 Exceeds 
Standard 

  

Organization  33.3% 44.4% 22.2% 100.0% 

Subject Knowledge 
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Teamwork (if applicable)  n/a n/a n/a n/a 

Attire  38.9% 50.0% 11.1% 100.0% 

 

Discussion from 2021-2022: 

Faculty who 
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social responsibility.  There was confusion about the exact course used for data collection, using MGMT380 and the sim 

measure in place of MGMT308.  The Assessment Committee will review the measure for the following year. 

Terms: Fall 

Instructors who reported: Ray Patel, Dennis Tucker 

 

Assessment Description 

Business Ethics and Corporate Social Responsibility is usually assessed in MGMT 308; this AY there was confusion and 

MGMT380 was used, specifically the measure in the business simulation. The usual course used is about ethical leadership 

and corporate social responsibility, though MGMT380 has a measure for all BSBA students in the simulation, and it 

allows for comparison to external data (i.e. comparison data, like in ETS).  

 

Outcome 

HCB standards state that at least 70% of students should either meet or exceed expectations set by the faculty who teaches 

an undergraduate course; LARS data for this cohort indicates a corporate social responsibility score of 63.  Strategic 

faculty members and the Assessment Committee members will review in AY 2022
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Outcome 

HCB standards state that at least 70% of students should either meet or exceed expectations ; a small sample of students 

were selected from Fall and Spring. The majority (72%) of HCB’s BSBA students either met or exceeded the overall 

expectations in the use of technology with respect to spreadsheets, word processing and presentation but not on databases.  

This is shown in the following figure.  

 

1 Fails to 

Meet  

2 Meets 

Standard 
3 Exceeds  

28.0% 13.0% 59.0% 
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and ethical considerations in communication are addressed. The writing assessment is completed at the end of the semester 

as a project. For oral communication skills, students are required to present a 20 to 30-minute Group PowerPoint 

Presentation, along with 7-page hard copy summary and brief analysis, on a H&T corporation of their choice. 
 

Outcome 

Written Communications: 
HCB standards state that at least 70% of students should either meet or exceed expectations set by the faculty who teaches 

an undergraduate course.  100% of BSHTM students met the overall written and oral communications standards of HCB; 

based on a debrief conversation with Prof. Margulis. The add
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Teaching or Reinforcing Courses:
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¶ N/a, too few students enrolled in this annually 

 

Recommendations from AY 2021-2022: 

¶ Re-evaluate whether this course is best fit for assessment, Fall 2022. 

are recommended: 

¶ Continue assessing MSA students with more data. 

    

Leaning Goal: Communication skills 

Learning Objectives:  

1. Create a well-written document on a business topic. 

2. Deliver a professional oral presentation using appropriate technology. 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2022 

Assessment: Course-embedded 

Assessment Course: ACCT 491 – Capstone course 

Terms: Spring 2022 
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Outcome
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Both written communication and oral communications are assessed in ACCT 477 class. A case study was used to learn to 

appreciate the importance of skepticism with respect to employees, understand the importance of segregation of duties, 

and to appreciate the importance of reconciliation of bank statements. Written skills and oral communication skills were 

assessed based on case study written assignment. 

 

Outcome 

Written Communications: 

¶ n/a 

 

Oral Communications: 

¶ n/a 

 

Discussion from AY 2021-2022 

¶ n/a 

Recommendations from AY 2021-2022 

¶ n/a 

 

Leaning Goal: Ethics and corporate social 
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2018-2019 2019-2020 2018-2019 2019-2020

No of Institutions 183 217 HCN Number of Students tested 75 51

Mean 247.9 247.3 Mean 236.5 238.3

Median 249 249 Median 233 236

Standard Deviation 8.65 8.5 Standard Deviation 11.5 13.3

Maximum Score 272 268

Note: Minimum Score 220 220

Total score is reported as scale scores HCB Percentile based on Mean 52.5 48

The scale range for total score is 220-300 HCB Percentage (National) (F18/S19) 11 12

Spring 

2020 Fall 2019

Summer 

2019

Spring 

2019

Fall 

2018 2018-2019 2019-2020 2018-2019 2019-2020

Assessment 

Indicator Title

Mean 

Percent 

Correct

Mean 

Percent 

Correct

Mean 

Percent 

Correct

Mean 

Percent 

Correct

Mean 

Percent 

Correct

Assessment Indicator Title

Mean 

Percent 

Correct

Mean 

Percent 

Correct

HCB 

Percent5il

e 

(National)

HCB 

Percent5ile 

(National)

Marketing 54 48 54 46 54 Marketing 51 51 14 14

Management 49 47 53 43 51 Management 49 48 16 15

Finance 32 32 32 30 32 Finance 31 32 16 20

Accounting 34 30 33 29 35 Accounting 32 32 8 8

Strategic 
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Further, the topics below can continue to be addressed, regardless of specific direct measure used: 

Management discipline focuses on the following subject areas: 

A. Organizational Behavior 
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Assessment: Course-embedded 

Assessment Course: MGMT 489 – Capstone course 

Terms: Fall and Spring 

Instructor(s): Profs. Tucker and Patel 

 

Assessment Description 

Both written communication and oral communications are assessed in MGMT 489 class. The assessment is based on a 

firm and industry Level Strategic Case Analysis that focuses on assessing specific skill sets necessary for effective written 

and oral business communication. The writing assignment consists of case notes and writeup assignments. For oral 

communication skills, students are required to present PowerPoint Presentations on the same case study. 

 

Outcome 

Written Communications: 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.  
 

Oral Communications: 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.  

 

Discussion from AY 2021-2022 

Faculty who assessed the students report the following problems and comments: 

¶ N/a 

Recommendations from AY 2021-2022 

The recommendations from the faculty who assessed the students in MGMT 489 are: 

¶ N/a 

 

Leaning Goal: Ethics and corporate social responsibility 

Learning Objectives:  

1. Understand the role of ethics and identify ethical conflicts and concerns in business.  

2. Understand the role of businesses in society and corporate social responsibility. 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2020 

Assessment: Course-embedded 

Assessment Course: MGMT 489 – Capstone class 

Terms: Fall and 
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The recommendations from the faculty who assessed the students in MGMT 489 are: 

¶ Course covers topic well.   

  

Leaning Goal: Use of Technology 

Learning Objectives:  

1. Effectively use spreadsheet, database, and/or other business application software to analyze data.   

2. Understand various information systems and how they support organizations and enhance productivity.     

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2020 

Assessment: Course-embedded 

Assessment Course: INFS 401: INFORMATION RESOURCE MANAGEMENT 

Terms: Spring & Fall 

Instructor(s): n/a 

Instructor(s) who reported: Not collected in AY 2021-2022. 

 

Assessment Description 

Use of technology is assessed in INFS 401 class. Students are required to use spreadsheets (Excel) to enter data for 

analysis of financial data in a case study. The case study focuses on a company’s accounts receivable data and the students 

are required to demonstrate their knowledge of VLOOKUP, text manipulation, and nested IF function. Students are 
required to use a case and use MS Access to create and enter data for multiple tables. The students are required to create an 
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Facili.
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¶ Enhance the executive visits to the class to encourage networking at the HR Director and higher levels. 

 

Recommendations 

The recommendations from the faculty who assessed the students in HRM 493 are: 

¶ HRM is a vast area and is an important aspect of management in all industries and in all contexts. Thus all 

MSHRM students should determine the industry area and particular part of HRM that they plan to pursue and 

focus on that for the two or so years of their MSHRM degree. 

¶ All MSHRM students should be able to demonstrate excellence in leadership. Therefore, a specific leadership 

project should be selected and carried out in the HRM course. 

¶ All MSHRM students need more metrics and leadership courses to build the leadership skills necessary to land a 

role immediately or before they graduate. 

¶ All MSHRM students should be encouraged to sit for the PHR, SPHR, or SHRM-CP or SHRM-SCP shortly after 

graduation. 

¶ Build in some partnering relationships with the MSHRM HRM 493 and the Career Services and other appropriate 

departments and/or student organizational leadership opportunities. 

 

Leaning Goal: Communication skills 

Learning Objectives:  

1. Create a well-written document on a business topic. 

2. Deliver a professional oral presentation using appropriate technology. 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2022 

Assessment: Course-embedded 

Assessment Course: HRM 432 

Terms: Fall and Spring 

Instructor(s): TBD 

 

Assessment Description 

This is a case study where students must analyze a fictitious company to identify the employee relations issues present, 

and then subsequently make recommendations for addressing those issues.  The recommendations must incorporate 

concepts and practices that are learned about in class. 

  

Outcome 

Written Communications 
HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.  Scheduled for collection in AY 2022-2023. 

 

Oral Communications 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.  Scheduled for collection in AY 2022-2023. 

 

Discussion from AY 2021-2022 

Faculty who assessed the students report the following problems and comments: 

¶ None 

 

Recommendations from AY 2021-2022 

The recommendations from the faculty who assessed the students in HRM 432 are: 

¶ None 

 

Leaning Goal: Ethics and corporate social responsibility 

Learning Objectives:  

1. Understand the role of ethics and identify ethical conflicts and concerns in business. 
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2. Understand the role of businesses in society and corporate social responsibility. 

Teaching or Reinforcing Courses: 
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Terms:
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HOSM 499 is the capstone course in the MSHTM program. Communication skills are assessed using an independent 



  
P a g e  | 65  

 

Use of technology is assessed in HOSM 430 class. Students are required to use spreadsheets (Excel) to enter data for 

analysis of data in a business plan proposal.  

 

Outcome 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course. Data will be collected in AY 2022-2023. 

 

 

Discussion from AY 2021-2022 

Faculty who assessed the students report the following problems: 

¶ None 

Recommendations from AY 2019-2020 Re-Emphasized in 2021-2022 (there are overlaps in comments from the last 

two years): 

The recommendations from the faculty who assessed the students in HOSM 430 are: 

¶ None 

 

Master’s in Real Estate (MSRE) 
Leaning Goal: Discipline-focused content 

Learning Objective: Demonstrate knowledge of real estate. 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2022 

Assessment: Course-embedded 

Assessment Course: REES 415 

Assessed Terms: Spring and Fall 

Instructor(s): was not offered this academic year 

Instructor(s) who reported: n/a 

 

Assessment Description 

REES 415 focuses on valuation of commercial real estate using the cost, market, and income approaches to value are 

presented and evaluated from a decision-maker’s perspective. Professional quality narrative appraisals using comparable 

sales, depreciated cost and discounted cash flow are reviewed and analyzed for adequacy and sufficiency. Additional 

topics studied include cost segregation, portfolio analysis, and litigation support techniques. The assessment will evaluate 

the knowledge of the full real estate cycle; development/acquisition, management, and disposition. 

evaluation of alternatives in each step, and critical thinking skills. 

 

Outcome 

Faculty who assessed the students report the following problems: 

None 

 

Discussion 

None 

 

Recommendations 

The recommendations from the faculty who assessed the students in REES 415 are: 

None 

 

Leaning Goal: Discipline-focused content 

Learning Objective: Demonstrate Analytical and Quantitative Skills in Real Estate 

Teaching or Reinforcing Courses: To be identified and/or reevaluated in Fall 2022 

Assessment: Course-embedded 

Assessment Course: REES 411 

Assessed Terms: Spring 



  
P a g e  | 66  

 

Instructor(s): TBD  

Instructor(s) who reported: 
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2. 
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Outcome 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.   

 

Discussion from AY 2021-2022  

Faculty who taught Ethics in Real Estate shared the following problems and comments: 

• None 

Recommendations from AY 2021-2022 

Faculty who taught REES 405 recommended the following: 

• None 

 

Leaning Goal: Use of Technology 

Learning Objectives:  

1. Effectively use spreadsheet, database, and/or other business application software to analyze data.   

2. Understand various information systems and how they support organizations and enhance productivity.     
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recommended web-based programs which are free.)  It is recommended that the finished video be uploaded to YouTube 

and the YouTube link be used to turn the assignment in and provide the presentation to classmates.   

 

Outcome 

Based on qualitative discussions with faculty and chairs 100% of student met or exceeded this goal. 
 

Discussion from AY2021-2022 

Faculty who taught ORGD 420 shared the following updates and changes based on prior issues with lack of developed 

skills in this area: 

¶ Video tutorials have been created through the Academic Technology Services (ATS) to assist students in using 
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The students used an online survey instrument to conduct an organization-level assessment. They analyzed the data and 

reported their findings.  The students were expected to explain the significance of the findings and their implications for 

the organization.   

 

Outcome 

HCB standards state that at least 90% of students should either meet or exceed expectations set by the faculty who teaches 

a graduate course.   Discussion and recommendations were collected despite having an issue with rubric data collection. 

 

Discussion from AY 2021-2022  

Faculty who taught ORGD 440 shared the following problems and comments: 

¶ A wide variety of skill levels and execution in terms of analysis and presentations  

¶ A variety of skill levels continues to be present in the course. However, the text has been updated to reflect this 

variety and additional instructional time and materials are being devoted to analytical activities. 

Recommendations from AY 2021-2022  

Faculty who taught ORGD 440 recommended the following: 

¶ The weekly practice activities have been incorporated into the Weekly Assignments.  

¶ Excel is not being utilized in the course, but Qualtrics software is, as it is more professionally relevant for these 
students.    
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Exit Survey: MBA and BSBA Students 

Outcomes 

 

Questions 1 and 2 ask about the BSBA and MBA program and working full time.  All students in the survey were in either 

the BSBA (19 of 25) or MBA (8 of 25) program and all are eitherworking full time.
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Question 4: In retrospect, what would you do differently?  (Check all that apply) 
Out of 25 students who completed the survey, the majority said in retrospect, better personal planning (11).  See the wide 

distribution in the charts below. 
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Overall, most students reported good or excellent morale in the program; see the chart below. 
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There is a wider dispersion of experiences reported with advising; see chart below. 
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Overall, the quality of encouragement, from faculty, to get to one’s goal is reported as excellent. 

 
 

There are opportunities for improving career information within HCB; note, the communication reported from prior years 

has no longer been reported as an issue.  We think that with this overall increased communication through Welcome Week 

activities, in person pizza party and other social events, that communication has improved, and we think along with this in 

the future there will be perceived improvements in communication about career information.  In  other words, the measure 

here may be catching up with the new advances in proactive communication HCB leaders have taken on in 2021-2022. 
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Summary: 

BSABA students:  In summary, the students want better availability of classes, more financial Aid, and better job 

opportunities, and more internships. Furthermore, students wanted better preparation for job placement. The majority said 
in retrospect, they should have planned the program better and that they should have prepared better academically and 

should have pursued internships. 

 

MBA students:  In summary, the students want helpful and knowledgeable advisors, better availability of classes, more 

"real-world" situations taught in class, more online classes, and better communications. As was the case among 

undergraduate students, HCB needs to advise graduate students more effectively as well as provide better quality career 

information.  The majority said in retrospect, they would have planned the program and their personal lives better and that 

they should have pursued degree elsewhere. 

 

 

7. Strengths and Weakness Analysis by Program 
In this section, the strengths and weakness of each program from the viewpoint of AoL is presented. Each program has its 

own strengths and weaknesses based on the input and recommendations provided by the faculty who teach the courses 

where assessments are conducted. 

Program Strengths Weakness 

BSBA Assessments were conducted and reported 

successfully for ETS and streamlined measures 

are either identified or in the works as identified 

through strategy professors facilitating the 

capstone simulation, using Learning Assurance 

Report through the embedded sim.  

ETS® Major Field Test has shown a major problem with 

the performance of BSBA students particularly in 

accounting, economics, management, marketing, legal 

and social environment, and information systems 

disciplines.   See proactive actions in strengths. 

BSHTM Faculty are engaged in curriculum discussions 

and need support and guidance for implementing 

rubrics.  Video instructional content for faculty 

and others to understand rubrics, data collection 
and our process for assessment is in the works. 

A lot of opportunity for growth; need to continue 

collecting narrative data and engaging faculty with the 

low enrolled students in the program. 
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BAOL Assessment data communication in this and 

MAOD led to an error in not collecting 

completed rubric data, though narrative data was 

collected. 

A course-embedded knowledge content rubric has not 

been established yet. Potentially OLED 380, OLED 370 

or OLED 330 would be candidates for course embedded 

knowledge content. 

MSA The selected single course for MSA and MSAF 
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8. Recommendations, Action Items, and “Close-the-loop” activities 
 

A. Curricular recommendations and gaps to address specific learning goals for 2022-2023 

Program Learning Goals Recommendations and Actions 

BSBA 

Discipline-focused 

content 

 

¶ A series of discussions that began Spring 2021 addressing the curriculum 

gap between ETS and the MSBA and MBA curriculum was completed 

with a recommendation to replace the direct measure with the simulation 

in MGMT380 and MGMT489, in 2021-2022.  The Learning Assurance 

Report (LAR) generated by the simulation software is designed for data 

collection and reporting aligned with accrediting body standards and our 

internal learning outcomes.  Specific measures within LARS will be 
identified in Fall 2022 for all BSBA areas. 

Communication 

skills  

 

¶ Student listening skills in classes as well as interaction with an audience 

continues to need be monitored and improved; the past 
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Information 

technologies 

 

¶ Not completed during AY 2021-2022; a course embedded rubric needs to 

be incorporated in one of the offered courses (and communicated with 

faculty teaching those courses).  To be determined at the program level in 

2022-2023. 

   

MSA 

Discipline-focused 

content 

 

Program-based Content Knowledge: 

¶ Instructors need to provide recommendations and specific problems 

Analytical & Quantitative Skills: 

¶ Instructors need to provide recommendations and specific problems  

Communication 

skills  

 

Not completed during AY 2021-2022; only a few students were in the 

assessment course. 

Ethics and corporate 

social responsibility 

 

Not completed during AY 2021-2022; only a few students were in the 

assessment course. 

Information 

technologies 

 

Not completed during AY 2021-2022; only a few students were in the 

assessment course. 

   

MSAF 

Discipline-focused 

content 

 

Program-based Content Knowledge: 

¶ Not completed during AY 2021-2022; only a few students were in 

the assessment course.  

Analytical & Quantitative Skills: 

¶ Not completed during AY 2021-2022; only a few students were in 

the assessment course. 

Communication 

skills  

 

¶ Students to in the MSAF program 55 589.38 Tmlogies

asseogram
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Ethics and corporate 

social responsibility 

 

¶ The curriculum was reviewed for content in ethics and social 

responsibility and ORGD435 will be used in the future.  

¶ The ORGD 410 Ethics and Values course content was moved into 

ORGD 435 in order address needs for the curriculum in other areas for 

student success. 

Information 

technologies 

 

¶ 




